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Sports
Organizations

   Brent Dewar has 
been promoted to 
the role of president 
of NASCAR, mak-
ing him the fourth 
person to hold the 

title. Dewar most recently served as  
NASCAR’s chief operating officer. Prior 
to that, he worked for three decades as 
an automotive executive. 

In other NASCAR news, Brandon Igda-
lsky has been named managing director 
of event marketing and promotion. He 
most recently served as president and 
CEO of Pocono Raceway in Long Pond, 
Pennsylvania.

Sophie Goldschmidt 
has been named CEO 
of the World Surf 
League. Goldschmidt 
most recently served 
as group managing 
director at CSM Sport and Entertain-
ment. She also has held executive roles 
with the Rugby Football Union, the Na-
tional Basketball Association, the Wom-
en’s Tennis Association and Adidas.

The NFL has appointed Jonathan 
Nabavi as vice-president of public poli-
cy and government affairs. Nabavi most 
recently served as majority counsel for 

the United States Senate Committee on 
the Judiciary. 

The United States Olympic Commit-
tee has appointed Nicole Deal as chief 
security officer and David Zodikoff 
as chief information officer. Deal pre-

viously spent nearly 18 years with the 
U.S. Department of State, serving as 
regional security officer in Algeria, 
Kosovo and Venezuela. Zodikoff pre-
viously served as chief information 
officer at Association Member Bene-
fits Advisors, The Pantry Inc. and Am-
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BOX

By Jennifer Lee

Frisco Adds to 
Sports Ventures
Official hotel of the Dallas 
Cowboys opens and the Frisco 
Bowl names a new leader

T
he Omni Frisco Hotel has opened in Frisco, Texas, at the Star, 

a 91-acre campus that houses the headquarters of the NFL’s 

Dallas Cowboys. 

“This is a project we’re so happy to finally unveil to our cus-

tomers as well as the people of Frisco,” said Jim Caldwell, CEO 

of Omni Hotels & Resorts. “So much thought and effort has 

gone into the design and execution of this hotel, and we are thrilled to have 

such exceptional partners in the Dallas Cowboys.”

As the official hotel of the Dallas Cowboys, the Omni Frisco features design 

elements inspired by the team. The property offers 300 guest rooms, 24,000 

square feet of meeting and event space, and a signature restaurant.

Frisco will also be home to the new Frisco Bowl, which recently hired Sean 

Johnson to serve as its executive director. Johnson has more than 20 years of 

experience in sports sponsorship and media sales working with groups includ-

ing the Dallas Cowboys. He most recently served as an account executive and 

partnerships director at Fox Sports Southwest in Irving, Texas. 

Formerly the Miami Beach Bowl, the Frisco Bowl is now owned by ESPN 

Events. It will air on ESPN on December 20, live from Toyota Stadium. n J. L.

> The new Omni 
Frisco Hotel is 
located at the 

Star, home to the 
headquarters of the 

Dallas Cowboys.
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brose Employer Group. 

Major League Baseball and the Wash-
ington Nationals have unveiled the of-
fi cial logo of the 2018 All-Star Game 

presented by Mastercard. The 89th 
Midsummer Classic will be held at Na-
tionals Park in Washington, D.C., on 
July 17, 2018. 

Hosts & Suppliers

Angela Adams Suggs has been ap-
pointed president of the Tallahas-
see-based  Florida Sports Foundation 
and senior vice-president of sports 
development for its parent organiza-
tion, Enterprise Florida. Suggs most 
recently served as senior associate ath-
letics director for external affairs and 
senior woman administrator at Florida 
A&M University.

John Reyes has been named chief op-
erating offi cer of Visit Sacramento. 
He most recently served as executive 
vice-president and chief sales offi cer at 
San Francisco Travel. He also previous-
ly served as president and CEO of the 
Monterey County (California) Conven-
tion & Visitors Bureau. 

Site & Venues

Utah Olympic Park  in Park City will 
host the U.S. Olympic Team Trials–Ski 
Jumping & Nordic Combined, which will
determine the U.S. team that will com-
pete at the 2018 Olympic Winter Games 

in Pyeongchang, South Korea. Park City-
based  U.S. Ski & Snowboard  will pro-
duce the event with the  U.S. Olym pic 
Committee and the Utah Olympic Leg-
acy Foundation,  with additional sup-
port from the Utah Sports Commis sion
and the Park City Chamber of Com-
merce and Visitors Bureau. The event will 
be staged December 30–31, 2017.

The 2018 USA Gymnastics Champion-
ships will be held at the Greensboro 
Coliseum Complex in North Carolina. 
Scheduled for July 3–8, the competition 

will include both Junior Olympic and 
elite levels. The Greensboro Area Con-
vention & Visitors Bureau, Greensboro 
Coliseum Complex, Tournament Hosts 
of Greensboro, Greensboro Sports 
Commission and Sports & Properties 
Inc. are the local hosts for the event. 

Sponsors & Licensing
Running USA has expanded its part-
nership with Ashworth Awards, mak-
ing the company its offi cial medallions 
and awards partner. Ashworth Awards 

A  N e w  I d e n t i t y

U
nited Soccer Coach-
es  is the new name of 
the  National Soccer 
Coaches Association of 
America, which in addi-
tion to un-

veiling a new logo, a new 
website and a new mobile 
app, has also announced 
host cities for its annual 
conventions through 2032.

“We strongly be-
lieve this was the right 
time in our association’s 
76-year history to em-
bark on a new era,” said 
CEO  Lynn Berling-Man-
uel. “Our new name and look is 
the strategic result of signifi cant re-
search and feedback that included 
a brand audit, a membership-wide 
survey and  consultation  with many, 
many coaches.”

The United Soccer Coaches Con-
vention, which  brings together more 
than 12,000 members for fi ve days 
each January, will be held in the follow-

ing fi ve cities in future years: Philadel-
phia (2018, 2023, 2026, 2030); Chicago 
(2019, 2025, 2031); Baltimore (2020, 
2028, 2032); Anaheim, California (2021, 
2024, 2029); and Kansas City, Missouri 

(2022, 2027).
“We’re excited to 

bring the United Soccer 
Coaches Convention 
to two new sites with 
the addition of Chica-
go and Anaheim,” said 
United Soccer Coaches 
President  Charlie Sla-
gle. “We’re also thrilled 
to bring the convention 
back to Kansas City, 

home to our national offi ce, and to 
return to our two most-frequented lo-
cations in Philadelphia and Baltimore.”

“We hope that our new identity will 
better refl ect who we are as an associa-
tion,” Berling-Manuel said. “We are the 
largest community for soccer coaches 
in the world, and  the  common thread 
that binds coaches of all levels together 
is a shared love of the game.” � J.L.

NSCAA Becomes 
United Soccer Coaches
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will remain a presenting sponsor for 
the Running USA Industry Conference, 
scheduled for February 11–13, 2018. 

USA Volleyball and Adidas have 
signed a multiyear partnership in which 
Adidas will serve as the official athletic 
footwear, apparel and accessory brand 
for USA Volleyball. Adidas also signed 
a multiyear partnership with Lauren 
Carlini, a member of the U.S. Women’s 

National Team who won a gold medal 
at the 2017 Pan American Cup, to be-
come the face of Adidas Volleyball. 

Soccer United Marketing, Major 
League Soccer’s commercial arm, has an-
nounced a sponsorship extension with 
AT&T, which will serve as the official 
partner of MLS, U.S. Soccer and the Fed-
eración Mexicana de Fútbol via the Mex-
ican National Team U.S. Tour. AT&T 
will also become the presenting sponsor 
of MLS’ Decision Day and continue as 
the official sponsor of the U.S. Men’s, 
Women’s and Youth National Teams.

And Finally…

To inspire young leaders to consider ca-
reers in food and agriculture, the Min-
nesota Super Bowl Host Committee has 
created the Land O’Lakes Farm Bowl, 
which will pit teams of current and 
former professional players and Land 
O’Lakes farmers against each other in a 
series of on-farm challenges. The event 
is scheduled for February 1, 2018, at the 
University of Minnesota in Minneapo-
lis, just before Super Bowl LII is held at 
U.S. Bank Stadium in the same city. n

G O V E R N I N G  B O D Y  D O S S I E R

2026 FIFA World Cup Bid
Identifies 44 Potential Cities

 T
he 2026 FIFA World 
Cup bid committee rep-
resenting the United 
States, Mexico and Can-
ada has sent inquiries to 
44 cities across the three 

nations to gauge their interest in host-
ing games should the bid be successful. 
Within those cities, 49 potential venues 
were identified, in-
cluding every NFL 
stadium currently 
built or planned, 
except for the sta-
dium in Buffalo, 
New York. Non-
NFL cities on the 
committee’s list in-
clude Orlando, San 
Antonio, Salt Lake 
City and Birming-
ham, Alabama.

Deadline approaching. The requests 
for information, sent to most major cities 
in the three countries, ask each destina-
tion to declare its interest by September 
5. A short list of potential hosts is expect-
ed to be issued by late September, with 
the final bid expected to include 20-25 
venues. If the North American bid is suc-
cessful, it is expected that tournament 
matches would be staged in at least 12 
locations, although other cities could 
still host aspects such as the internation-
al broadcast center, team base camps or 
the final draw ceremony.

The North America proposal will 
compete against one from Morocco 
for the 2026 event. Formal bids must 
be submitted by March 16, 2018, with 
FIFA’s final decision expected in June.

“The host cities included in our bid 
will be critical to its success—not only 
because of their facilities and ability to 
stage major events, but because they 
are committed to further developing the 
sport of soccer by harnessing the impact 
of hosting a FIFA World Cup—and look-
ing beyond the game to make a positive 
contribution to our communities and the 

world,” said John 
Kristick, the bid’s 
executive director.

Bigger field. 
The 2026 FIFA 
World Cup will be 
the first tourna-
ment to feature an 
expanded 48-team 
format. All stadi-
ums in the bid are 
required to have at 
least 40,000 seats 

for group-stage matches, and a seating 
capacity of at least 80,000 to be consid-
ered for the opening match and the fi-
nal. The final rounds are expected to be 
contested in the United States if the bid 
is successful.

If they decide to be part of the bid, 
city leaders will be asked to provide 
information about transportation infra-
structure, past experience hosting major 
sporting and cultural events, available 
accommodations, environmental pro-
tection initiatives and venues. Potential 
host cities also must propose locations 
for training sites and team base camps, 
as well as hotels for teams, staff and VIPs. 
Sustainable event management and ex-
pected social impact from the event will 
also be considered. n —JASON GEWIRTZ 

> The Rose Bowl hosted the final 
match of the last World Cup, staged 
in the United States in 1994.
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