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CONVENTION
BUREAUS

Alan Humason has been appointed
executive director of the Mendocino
County (California)
Tourism Commis-
sion. Humason has
more than 15 years

N\ of experience in mar-
. % keting and commu-

SN nications, and most
Alan Humason

recently served as
executive director of the Yolo County
(California) Visitors Bureau.

Michael Laatsch has been named
chief operating officer of the Cincin-
nati USA Convention & Visitors
Bureau. In this newly created position,
Laatsch will oversee day-to-day oper-

ations. He most recently served as
vice-president of public relations and
corporate communications for the
Western & Southern Financial Group.

Michelyn (Mikey) Tinor has been
appointed national sales director of
VisitPittsburgh. She
previously worked
for 10 years in phar-
maceutical sales for
Pfizer Inc. Tinor also
4 owns and operates
[~

Michelyn Tinor

an online web show
that spotlights lead-
ers, innovators and small business
owners in the Greater Pittsburgh area.
Andre Walker has been named
national account manager at Visit KC
(Missouri). He will be based in Washing-
ton, D.C., and work in the large-meeting

SPOTLIGHT: GREATER PHOENIX

The Valley of the Sun continues to
prove its ability to host major groups —
whether it’'s a meeting or a big sports
event such as the recent NCAA Final
Four. The Phoenix Convention Center
was the site of the fan
fest and downtown
hotels (including the
recently renovated
Renaissance Phoenix
Downtown Hotel)
hosted the visiting
the
National Association
of Basketball Coaches,
which held its con-
vention at the Sher-

teams and

aton Grand Phoenix.

The new FOUND:RE in the arts district
of Phoenix offers curated local art that
can be found throughout the hotel.

ows in Paradise Valley,
which opened April 1
with 183 guest rooms and 37,500 square
feet of meeting space. Located near Roo-
sevelt Row arts district in Phoenix, the
105-room FOUND:RE opened last fall
with space for groups of up to 200. The
hotel is filled with
local art, in both the
guest rooms and in
the public and meet-
ing space. Hotels in
Mesa undergoing
renovations include
the Hilton Phoenix/
Mesa, which is fol-
lowing a renovation
of its guest rooms last
year with a multimil-
lion-dollar reinven-

The games them-
selves were held at the University of
Phoenix Stadium in Glendale.

The region also continues to add to
its offerings with new and renovated
hotels. The newest is Mountain Shad-

tion of its lobby area

and public spaces this year. The Phoenix

Marriott Mesa, which is connected to

the Mesa Convention Center, is also
undergoing a renovation.

— Ann Shepphird

AssociationNews.com

segment. Walker recently served as
national sales manager for the Memphis
(Tennessee) Convention & Visitors
Bureau for nearly nine years.

Ryan Barth has been named national
sales manager at Visit Indy. Barth previ-
ously worked for the
organization as sales
manager in the Wash-
ington, D.C., market
before leaving for his
most recent position

as a global account
Ryan Barth executive for Confer-
enceDirect in Los Angeles.

Tom Dolan has been appointed
director of citywide sales at the Atlanta
Convention & Visitors Bureau. He pre-
viously served as market sales leader
for Marriott International.

Teri Laursen has been promoted
to director of sales and industry part-
ners at TravelNevada in Carson City.
She previously served as the organi-
zation’s sales director.

HOSPITALITY &
SUPPLIERS

Jim Caldwell, CEO of Omni Hotels &
Resorts, also recently assumed the role of
president. Caldwell

will continue estab-
lishing the vision for
the brand while over-
seeing all operational
areas. Caldwell has
served as CEO of
Hotels &

Jim Caldwell

Omni
Resorts for the last 13 years.
The Wyndham Hotel Group recently
promoted Barry Goldstein from chief
digital and distribution officer to chief
marketing officer. Prior to joining Wynd-
ham, Goldstein served as chief revenue
officer for Dolce Hotels & Resorts (which
was later acquired by Wyndham).
Michael Jokovich has been
appointed area vice-president and gen-
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* The Washington, D.C.—based
Destination Marketing Association
International plans to change its
name to Destinations Interna-
tional. The change will go into
effect during the organization’s
annual convention, scheduled to
begin July 11 in Montréal. The
rebranding decision is a result of
eight months of review, including a
collaboration with the Miles Part-
nership; feedback gathered from
stakeholder interviews; and an
extensive analysis of key opera-
tional facets of the association.

 Also in Washington, D.C., the
American Society of Association
Executives has announced its
2017 Class of Fellows, a program
that recognizes individual accom-
plishments and contributions to the
group and the association sector.
This year’s class includes Shawn
Boynes, executive director of the
American Association of Anatomists
in Bethesda, Maryland; Gregory
Fine, global chief executive officer
of the Turnaround Management
Association in Chicago; Sal Mar-
tino, chief executive officer and
executive director of the American
Society of Radiologic Technologists
in Albuguerque, New Mexico;
Mickie Rops, president and princi-
pal consultant of the Indianapo-
lis-based Mickie Rops Consulting,
LLC; Dawn Sweeney, president
and CEO of the Washington, D.C.-
based National Restaurant Associ-
ation; and Mark Vaughan,
executive vice-president and chief
sales officer of the Atlanta Conven-
tion & Visitors Bureau. The selec-
tion process for the program
includes endorsement by a peer; an
in-depth application describing the
individual’s innovation, leadership
and commitment to the profession;
and an interview with two members
of the selection committee.

continued on page 24
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eral manager of the Andaz Maui at
Wailea Resort in Hawaii. Jokovich most
recently served as area vice-president
and general manager of the Hyatt
Regency Lost Pines Resort & Spa near
Austin, Texas.

The Chanler at Cliff Walk in New-
port, Rhode Island, has appointed Lani
Shufelt as general manager and chief
operating officer and Cherie’lin
Toporowski as director of sales and
marketing. Shufelt most recently
served as the hotel’s marketing man-
ager. Toporowski most recently served
as program manager with Newport
Hospitality, a destination management
company in Rhode Island.

J. Michael Williams has been named
managing director of Innisbrook—a Sala-
mander Golf & Spa Resort in Palm Har-
bor, Florida. Most recently, Williams was
executive vice-president for operations
and sales at Crescent Hotels & Resorts,
but he also previously worked at Innis-
brook as director of sales and marketing.

The Hotel Californian, scheduled to
open this summer in Santa Barbara, Cal-
ifornia, has named
Carlos Lopes as
managing director
and Warren Nocon
as general manager.
Lopes previously was
managing director

Carlos Lopes

and vice-president of
the Hotel Bel-Air in Los Angeles and
executive vice-president of Rock
Resorts. Nocon has
more than 20 years of
hospitality experi-
ence, most recently
serving as general
manager of the Col-
ony Palms Hotel in

Warren Nocon

Palm Springs, Cali-
fornia, and the Ambrose Hotel in Santa
Monica, California.

Diarmuid Dwyer has been named
general manager of the New York Hil-
ton Midtown in New York City. Dwyer
most recently served as hotel manager

and executive director of the Waldorf
Towers in New York City.

John Trevenen has been named
general manager of the Keswick Hall &
Golf Club in Keswick, Virginia. He
most recently served as general man-
ager of Topping Rose House in Bridge-
hampton, New York.

Bess Miller has been appointed gen-
eral manager of the Curtis, a DoubleTree
by Hilton in downtown Denver. She
most recently served as general manager
of the Westin/ Westminster in Colorado.

Eva Chan has been named director
of sales and marketing at Rosewood

Tucker’s Point in
Bermuda. Chan has
more than 20 years
of experience in the
luxury hospitality
industry and most
recently served as

Eva Chan

director of sales at
the Belle Mont Farm on Kittitian Hill
in St. Kitts.

Katherine Beja-McLennan has been
hired as director of sales and marketing
at the Wyndham Grand Rio Mar Beach
Resort & Spa in Rio Grande, Puerto
Rico. She most recently served as direc-
tor of sales and marketing at the Shel-
borne Wyndham Grand South Beach in
Miami Beach, Florida.

Jodi Doughty has been appointed
director of sales and marketing at the
Adolphus Hotel in Dallas. She most
recently served as vice-president of sales
and marketing for Remington Hotels’
independent luxury division, overseeing
12 properties across the country.

Scott Becque has been named
director of sales and marketing at the
Marriott/Syracuse Downtown in New
York. Most recently, Becque served as
director of sales and marketing for the
Hilton/Hasbrouck Heights-Meadow-
lands in New Jersey.

Rhocelli Pascual has been appointed
director of marketing at Motif Seattle, a
Destination Hotel. Pascual most recently
served as associate director of marketing

continued on page 24
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for the Garland Hotel in North Holly-
wood, California.

Lindsay Kotas has been named direc-
tor of sales at the US Grant hotel in San
Diego. Kotas most recently served as
director of sales at the nearby Westin/
Gaslamp Quarter.

CONSTRUCTION &
EXPANSION

The Stella Hotel has opened in
Bryan-College Station, Texas, steps
from Lake Atlas. It offers 176 guest
rooms, an on-site restaurant and
more than 20,000 square feet of meet-
ing and event space, which includes a
grand ballroom and an outdoor lawn.

Koloa Landing Resort at Poipu, on
the Hawaiian island of Kauai, recently
completed a multiyear, $120 million dol-
lar expansion. The property, now part of
the Marriott Autograph Collection, offers
more than 300 guest villas and studios, a
400,000-gallon saltwater pool, various
waterfalls, a restaurant and more than
17,000 square feet of event space that can
host groups of up to 800.

In Honolulu, the Prince Waikiki (for-
merly the Hawaii Prince Hotel Waikiki &
Golf Club) has completed a $55.4 million
renovation. Prince Waikiki now offers
563 redesigned guest rooms, updated
dining options, a modernized lobby, a
new infinity pool and more than 22,000
square feet of enhanced meeting space.

The Fairmont Chateau Whistler in
British Columbia has completed a five-

Fairmont Chateau Whistler

year, $23 million renovation, which
updated its guest rooms, health and pool
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complex and 32,000 square feet of meet-
ing space. The property also unveiled 11
new, 600-square-foot suites, located on
the highest floors of the property,
increasing its total room count to 550.

The Indianapolis Marriott North has
completed a $15 million renovation that
expanded its grand lobby and updated
all 315 guest rooms and 20,000 square
feet of function space. Its in-house
restaurant, Bistro 33, features a reimag-
ined menu and new furnishings.

The Monterey Tides in Monterey,
California, has completed a $12 million
renovation and repositioning. The Joie
de Vivre beachfront property is home to
196 guest rooms; a renovated, heated
pool; a signature restaurant offering a
new menu; and more than 9,000 square
feet of meeting space.

The Sheraton/Silver Spring in Mary-
land recently unveiled a $7.5 million ren-
ovation. Upgrades have been made to
public spaces, its 18,000 square feet of
meeting space and 229 guest rooms. The
property also now offers a fully licensed
Starbucks and enhanced Wi-Fi.

The Hilton/Oakland Airport in North-
ern California has completed a $7 million
renovation, which included a redesign to
its 360 guest rooms. The hotel provides
16,000 square feet of event space.

The Hilton/New Orleans—Riverside,
located adjacent to the Ernest N. Morial
Convention Center, has completed a
$6 million renovation of its Grand Ball-
room, Grand Salon and first- and sec-
ond-level meeting spaces. In total, the
1,622-room hotel offers more than
130,000 square feet of event space.

AND FINALLY...

The Trauma, Critical Care & Acute
Care Surgery Conference recently cele-
brated its 50th anniversary at Caesars
Palace in Las Vegas. It is the property’s
longest-running conference, held there
since 1967. Programming included a
reception in the Forum Tower Penthouse
and dinner at Restaurant Guy Savoy. W

— Edited by Jennifer Lee
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¢ In other ASAE news, the win-
ners of the 2017 Gold Circle
Awards were recently announced.
The competition, which received
172 submissions this year, recog-
nizes excellence, innovation and
achievement in association and
nonprofit marketing, membership
and communications programs.
The award for the best conven-
tion/meetings campaign went to
the Society for Simulation in
Healthcare for its 2017 Interna-
tional Meeting on Simulation in
Healthcare campaign; best e-
magazine went to the American
Osteopathic Association for
The DO; best e-newsletter was
awarded to the American Acad-
emy of PAs (physician assistants)
for its central member and non-
member e-newsletters; best
media/public relations/advocacy
campaign winners were the Amer-
ican Society of Anesthesiolo-
gists for “Protecting Safe VA
Care” and the Computing Tech-
nology Industry Association

for “Make Tech Her Story”; best
member-retention campaign was
awarded to the Recreational
Boating & Fishing Foundation
for its New Angler Retention Pilot
Program and the Enrollment
Management Association for
“It's All About Retention”; best
membership recruitment went to
the American Academy of PAs
for its “Savings & Advocacy” cam-
paign; best new product/service
launch campaign was awarded to
the American College of
Cardiology for ACC International
Regional Conferences; best print
magazine went to the American
Massage Therapy Association
for its Massage Therapy Journal,
best rebranding went to the Emer-
gency Nurses Association for
“Rebranding Membership: Chart-
ing a New Path” and the Ameri-
can Osteopathic Association for
“Doctors That DO”; best video was
awarded to the American Physi-
cal Therapy Association for its
“#ChoosePT Public Service
Announcement”; and best website
went to the National Athletic
Trainers’ Association for its
website redesign. The Gold Circle
Award for Overall Excellence

will be announced during ASAE’s
2017 Marketing, Membership &
Communications Conference,
scheduled to run May 2—-3 in
Washington, D.C.




