
Sports 
Organizations

Alan Kidd has been 
named president and 
CEO of the National 
Association of Sports 
Commissions. Kidd 
will begin his tenure 
dur ing  the  2017 
NASC Sports Event 
Symposium, March 

27–30. Kidd, the former president of the 
San Diego Sports Commission, is cur-
rently with BoldPointe Partners, a pri-
vate equity firm. He will replace 
executive director Don Schumacher, 
who announced his departure last year.

Bill Hancock, executive director of the 

three-year extension on his contract. 

the CFP, also served as the first full-
time director of the NCAA Final Four 
and the first executive director of the 
Bowl Championship Series (BCS).

Major League Baseball has promoted 
Billy Bean to vice-president and 
special assistant to the commissioner, 
a newly created position. Bean will 
be a senior advisor to Commissioner 
Rob Manfred on human rights issues, 
with a focus on LGBT and anti-bully-
ing efforts. Bean started at MLB in 

-
sion. In other MLB news, the league 
has named Olympic champion Jen-
nie Finch  as its youth softball 
ambassador. The Women’s College 
World Series champion and former 
pro softball pitcher will work to grow 
softball at the amateur and youth lev-

-
mote girl’s baseball. 

A new professional football league, 
Pacific Pro Football, has recently  

been formed. 
The four-team 
league, based 
i n  S o u t h e r n 
California, will 
h i re  p layers 
w h o  h a v e 

graduated from high school but are 
not eligible for other professional 
leagues. Teams will be coached by 
former professional and college 
coaches. The first games will be 
played in summer 2018. 

Ironman and the International 
Triathlon Union have agreed to a 
cooperation framework. The deal 
includes ITU sanctioning for select 
Ironman events, establishing compe-
tition rules with specific distances, 
and recognition of ITU as the sport’s 
international federation.

Hosts &  
Suppliers 

The Detroit Metro Convention & Visi-
tors Bureau has announced several 

promotions includ-
ing Dave Beachnau 
to senior vice-presi-
dent of sales, mar-
keting and sports, 
and Kris Smith to 
d i r e c t o r  o f  t h e 
Detroit Sports Com-
mission. Beachnau 
has worked at the DMCVB in several 
different capacities for the past 24 

years and has served 
as  the  execut ive 
director for the DSC 
since 2001. Smith, 
formerly the DSC’s 
national sports sales 
manager, joined the 
sports commission in 
2012. He previously 

worked at the Hampton (Virginia) 
Convention & Visitors Bureau.
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Teams will play NBA 2K as part of an

pro league to operate an e-sports league

The National Basketball Association and 
Take-Two Interactive Software Inc. 
have announced that they will launch the 

NBA 2K eLeague, the first e-sports league operated 
by a U.S.-based professional sports league.

Set to debut in 2018, the league will consist of teams 
operated by NBA franchises. Each of the founding 

league will follow a pro sports league format where 
-

“We believe we have a unique opportunity to develop something truly spe-
cial for our fans and the young and growing e-sports community,” said NBA 
Commissioner Adam Silver. “We look forward to combining our best-in-class 
NBA sports team operators with Take-Two’s competitive gaming expertise to 
create a brand-new league experience.”

Several individual teams have separately been partnering with or acquiring 
professional e-sports teams since last year. Last September the Philadelphia 76ers 

Dignitas. Since then, several other teams or the owners of teams—including the 
Golden State Warriors, the Sacramento Kings, the Memphis Grizzlies, the Milwau-
kee Bucks and the Miami Heat—have invested in other e-sports entities. 

—Jason Gewirtz

NBA to Launch E-Sports League
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Visit Phoenix has 
promoted Lorne 
Edwards  to vice-
president of sales and 
services. Edwards 
joined the organiza-

director of sales after 
having worked for 16 

Visitors Bureau has named Josh 
Dill as director of sports and events, 

director of sports marketing. 

Susan Koczka has 
b e e n  a p p o i n t e d 
director of national 
a c c o u n t s  a t  t h e 

-

three  decades  of 
experience in the conventions, meet-

-

of corporate relations and meetings 
at Association Resources Inc., an 

at  the bureau when it  was the 

Libby Craig  has 
been named sport 
sales manager at the 

the athletic business 
development arm of 
V i s i t  R o c h e s t e r 
(New York)  and 

served as group sales manager of the 

Sites &  
Venues

Game will be held at Soldier Field in 

more than 170 countries.

be held March 1–7 at Talen Energy 
Stadium
Red Bull -

RFK Stadium

competing in three doubleheaders.

in Atlantic City, New Jersey, on 

meters in the Atlantic Ocean, biking  
4 miles and running 1 mile on the 

Tropicana Las Vegas

will be staged at Lewisville Lake, 

personal watercraft racing will feature 
both professional and amateur athletes. 

m u l t i s p o r t 
amateur ath-
le t i c  event , 
will be held 
in the Pied-
mont  Tr iad 
region, with 

events in Greensboro, Winston-
Salem ,  Burlington  and High 
Point

Phoenix International Raceway 
in Avondale, Arizona, is scheduled to 
undergo a $178 million moderniza-

redesigned infield featuring a Mon-

T H E  L E A D E R S H I P  C O A C H

The Importance of Sacrifice
anskrit is consid-
ered to be one 
of the first lan-

guages in the world. 

which translates in 

I believe this is one 
of the most impor-
tant concepts in life to 

for leaders. 

coach, a parent or a boss at work, 
should stress that nothing positive 
gets accomplished without sacri-
fice. Regardless of what path in 

-
ment is tied to the sacrifice that 

has become so mechanized and the 

controls so much of 
our available time, 
we often fail to learn 
how to struggle. This 

vital to the health of 

the back stories of the 

inspiring. Before the 
events, we learn how 

much sacrifice goes into each ath-

parents sacrificed their time to 
drive their children to practice and 

as one of their pillars of success. 

The Leadership Coach is Peter Burwash, founder of Peter Burwash International, which manages 
tennis instruction programs worldwide. His books are available through the Media Zone at 

. He can be reached at leadershipcoach@schneiderpublishing.com.

LORNE EDWARDS

SUSAN KOCZKA

LIBBY CRAIG



G O V E R N I N G  B O D Y  D O S S I E R

U.S. Equestrian recently unveiled 
a complete rebranding as part 
of a strategic plan to grow its 

membership and broaden its appeal. 
The national governing body for 
equestrian sports has undergone sev-
eral name changes since its inception in 
1917. More recently, it went from being 
known as the United States Equestrian 
Federation to simply U.S. Equestrian, 
with a new logo, a 
more user-friendly 
website and addi-
tional membership 
benefits to bolster its 
refreshed identity. 

A fresh look. 

on the agenda was to 
reimagine the logo. 
“The design elements 
were there, they just 
needed to be reposi-
tioned,” said Vicki 
Lowell, the group’s chief marketing 
and content officer, who took the 
rebranding opportunity by the reins. 
The old logo featured an image of a 
horse within a shield with “USEF” at 
the top and “United States Equestrian 
Federation” circling the horse. Lowell 

‘OK, let’s deconstruct this thing. We 
need to free the horse so that it is front 
and center.’”

The inspiration for the name change 
also came from a need to put the orga-
nization’s mission and status at the 
forefront. “The United States Eques-
trian Federation was a mouthful,” 
Lowell said. Dropping that word and 
abbreviating “United States” better 
aligns the group with other national 
governing bodies that compete at the 
Olympic level, she said. 

New benefits. Appealing to 
people of all ages was important to 
USEF, which was concerned not only 
about a membership that skews a bit 
older, but also about being perceived 

-
cert with the rebrand, U.S. Equestrian 
launched the Joy of Horse Sports 

campaign, designed to capture the 
emotion of participating in horse 
sports at all levels. “What is so won-
derful about this sport is the insight 
that drives people at the top is the 
same insight that drives people who 

connection between horse and 
human,” Lowell said. 

to connect with a 
younger age group, 
offering youth, scho-
lastic and collegiate 
organizations compli-
mentary educational 
m e m b e r s h i p s  i n 
hopes of piquing their 
interest and retaining 
them for the future. 
The NGB also intro-
duced a $25 fan mem-
bership ( the  ful l 
membership rate is 

$55), ideal for enthusiasts who may not 
currently be competing but wish to 
take part in all of the governing body’s 

weekly newsletter, access to the USEF 
Network, delivery of the group’s quar-
terly magazine (which also received a 
new look) and access to the online U.S. 
Equestrian Learning Center, which fea-
tures educational videos aimed at 
members of all skill levels. “The con-
tent aspect is a whole new dimension 
to the brand,” Lowell said. “We really 
are looking to expand the learning 
platform of the membership.”

Into the fold. Although U.S. 
Equestrian’s membership wasn’t dras-
tically declining, it wasn’t growing 
either. But since the NGB began 
actively recruiting new members, it has 
already seen a rise in numbers. Since 
last fall, its membership has grown 
from about 80,000 members to about 
100,000 members. “That’s our mis-

to as many people as possible,” Lowell 
-

veys the joy of horse sports.” 
—Jennifer Lee

U.S. Equestrian  
Finds Its Gait

U.S. Equestrian recently unveiled 
a complete rebranding, which 
included a new name and logo.
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ster Energy NASCAR Cup Series 
Garage Fan Zone; a repositioned 
start/finish line; and a new pedes-

new seating areas. 

The Motorsports Hall of Fame 
of America recently celebrated its 

-
tional Speedway in Daytona Beach, 
Florida. The MSHFA relocated from 
Novi, Michigan, last year. 

Sponsors &  
Licensing

The NBA has partnered with Jack 
Daniel’s -
cial marketing partner of the NBA, the 
Women’s National Basketball Associa-
tion, the NBA Development League and 
USA Basketball. The brand is currently 

Hawks, the Denver Nuggets, the Los 
Angeles Clippers, the Oklahoma City 
Thunder and the San Antonio Spurs. 

The NBA’s Boston Celtics and GE 
have announced a multiyear partner-
ship in which GE will become the 
team’s exclusive data and analytics 
partner. Headquartered in Boston as 
of 2016, GE will receive a number of 
marketing assets, including the team’s 

Major League Soccer and Target 
have announced a multiyear partner-

-
cial partner of Minnesota United FC 

-
ing and in-stadium activation rights. 

The NFL and Special Olympics have 
announced a partnership that will 

Football. The deal will provide opportu-
nities for athletes of all abilities to par-
ticipate in “Play 60,” the NFL’s youth 
health and wellness platform that helps 
kids get active for 60 minutes a day. 

The United States Tennis Asso-
c i a t i o n  a n d  D e l o i t t e  h a v e 
announced a long-term partnership. 
Deloitte will sponsor the U.S. Davis 
Cup and U.S. Fed Cup teams, as well 
as the U.S. Open. Deloitte also will 
become the first sponsor of the U.S. 
Open Wheelchair Competition. 




